
2012 BACK-TO-SCHOOL 

Duke Storen, Chief of Staff, Special Nutrition Programs 



Housekeeping 

Access to materials: 
 

How to make a comment or ask a question: 
• Type your question or comment using the Q&A Tab 

 

• Ask your question or comment on the phone  

       Press *1 

 



Welcome! 

Sam Kass 
White House Assistant 
Chef and Senior Policy 

Advisor for Healthy 
Foods Initiaves 



Welcome! 

Janey Thornton 
Deputy Under Secretary 

Food, Nutrition, and 
Consumer Services 



Welcome! 

Melissa Rothstein 
Deputy Director 

Child Nutrition Division 



School Meal Changes 

Do you know about the changes to the 
school meal standards? 

 More whole grains 
 More fruits and vegetables 
 Less fat and sodium 

 
For a complete list of changes, visit: 
www.fns.usda.gov/cnd/Governance/Legislation/nutritionstandards 

 

http://www.fns.usda.gov/cnd/Governance/Legislation/nutritionstandards�


The Challenge 

Prepare parents, students, and schools for 
the changes to the school food 

environment as required by the Healthy 
Hunger-Free Kids Act of 2010. 



Who Do We Need To Reach? 

 Parents 
 Children 
 Teachers 
 School Leadership 
 School Food Service Staff 
 Elected Officials 
 Community & Faith-Based Organizations 
 Chefs 
 General Public 



How Can We Reach Them? 

 Emails  
 Press releases 
 Newspaper 

articles 
 TV stories 
 Radio Ads 
 Newsletters 
 Letters to Parents 
 PSAs 

 Blogs 
 Tweets 
 Contest and 

challenges 
 School events 
 Online events 
 Facebook 
 Website 

 



Key Messages 

There are a variety of key messages focusing 
on the new meal pattern standards and 

healthy eating and geared towards parents, 
children, school food service staff, school 

administrators, and the media. 



Sample Key Messages 

Parents 
 You have the power to encourage your children to 

build a healthy plate at home. Review the school 
menu with your kids and encourage them to try 
new foods and eat all the healthy foods offered. 

 
Children 
 Eating fruits and veggies of every color in the 

rainbow can help give you the different vitamins 
and minerals you need to soar through the day.  



Sample Key Messages 

School Food Service Staff 
 You make a difference every day when you offer 

nutritious food choices for students. Thank you 
for making the school day a healthy day for 
your students. 

 
School Administrators 
 Be a role model. Let students and staff see you 

making healthy food choices and being active 
every day. 



The School Day Just Got 
Healthier Website 

“The School Day Just 
Got Healthier” 

website 



The School Day Just Got 
Healthier Website 

  

“The School Day Just 
Got Healthier” 
Parent toolkit 

10 Tips Nutrition 
Education Series 

 



The School Day Just Got 
Healthier Website 

  

“The School Day Just 
Got Healthier” 

School 
Administrators and 

School Food 
Service toolkit 

Healthier Middle 
Schools: Everyone 
Can Help 

 



The School Day Just Got 
Healthier Website 

  

Video message from the First Lady 
(Coming Soon) 

 



The School Day Just Got 
Healthier Website 
Downloadable products: 

 Banner, badge, and infographic (coming soon) 
 
 



Spread the Word 

 Re-tweet the USDA Twitter “The School Day Just 
Got Healthier” campaign messaging 

@USDANutrition 
#schoolfoodsrule 

 Promote and share “The School Day Just Got 
Healthier” toolkit 

www.fns.usda.gov/healthierschoolday  
 Place “The School Day Just Got Healthier” 

banner/badge on your website and/or Facebook 
page 
 
 

http://twitter.com/USDAnutrition�
http://www.fns.usda.gov/healthierschoolday�


Spread the Word 

 
 Share “The School Day Just Got Healthier” USDA 

blog posts 
blogs.usda.gov  

Search for “healthier school day” 
 Submit local press and media releases promoting 

your healthier school meals 

http://blogs.usda.gov/�


Spread the Word 

 Share success stories in implementing the new 
school meal standards 

Best Practices Sharing Center 
healthymeals.nal.usda.gov/best-practices 

 Host an event outlining and promoting the new 
school meal standards 

 Develop and share your own content based on 
“The School Day Just Got Healthier” key 
messages 

 

http://healthymeals.nal.usda.gov/best-practices�


Success Story 

Annette Hendrickx-Derouin, MPH, RD, SNS 
 

Director of Food and Nutrition Services 
Willmar, New London-Spicer, Montevideo 

and Community Christian Schools 
 



Menu Development 
Simple and Practical Approach 

 Review Current Menu for Student Preference 
 Consider a Cycle Menu  
 Select Main Entrees First (Include USDA 

Commodity Items in Planning) then Add Other 
Components 

 Consider Using Markers to Highlight Where 
You are at with the New Meal Pattern 
Requirements or Use the Menu Planning Tool 

 Plan a Hot and Cold Vegetable Daily 
 Make a List of Fruit and Vegetables for Variety 

 



Challenges 

 No Sliced Bread (Issue for Rural Students) 
 Planned Main Entrée then looked for Whole Grain 

items in smaller portions (like smaller biscuits, 
dinner rolls and garlic bread) to stay within Grain 
Requirements 

 Considered Portion Sizes and Used Smaller 
Servings of Lower Fat and Lower Sodium 
Condiments to Stay within Calorie Level per 
Age/Grade Groups 

 



Marketing the Change: 
“The Healthy Family” Newsletter 



Marketing the Change: 
“My Tray” Back to School Mailing 



Marketing the Change: 
“My Lunch Tray” Meal Identification 



Questions & Answers 

Open for your questions, comments 
and ideas! 

 
Type your question into the Q&A tab 
located at the top, left hand side of your 

screen, or,  
Press *1 on your phone, record your 
name and affiliation, and wait for the 

operator to open your line. 
 



More Information 

Additional information on “The School Day Just 
Got Healthier” website 

www.fns.usda.gov/healthierschoolday 
 

Contact us at: 
 healthierschoolday@fns.usda.gov 

 

http://www.fns.usda.gov/healthierschoolday�
mailto:healthierschoolmeals@fns.usda.gov�
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